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Five eBook Trends that Will Change the Future of Publishing

Are eBooks the Future of the Book Market? Six Predictions
for 2011

eBook Trends to Watch for in 2011: Are eBooks Coming of
Age?

ePublishing Predictions for 2011: eBooks Meet Self-
Publishing

The Future of eBooks Online in 2011: Trends and
Predictions for the Publishing Industry




5 E-Book Trends That Will Change the Future of Publishing
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Are eBooks the Future of the Book Market? Six Predictions for 2011
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0 BEfT#Bundled Books

o #EE RS Social Reading
0 BFEHEE e-Book Clubs
0 B TESfre-First Publishing

0 mEREZsFree e-Readers
0 E®EAEEMonetization Experiments

— Thomas Nelson Publishers CEO Michael Hyatt
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eBook Trends to Watch for in 2011: Are eBooks Coming of Age?
20114F

1
0 B-E517#Bundling Books

X

0 ErREEZsFree e-Readers
o BHEEZs 5 fH HLower Priced e-Readers

0 BEFEE{E HLower priced ebooks
& B T3 Advertising and Marketing

7R

ik B R B S & FE = {H%4%BSocial Reading Groups
and Book Clubs
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kit 2178 FEMore Publisher Released eBooks

RE 1@ lIncrease in Indie ePublishers

Suzanne Fyhrie Parrott
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ePublishing Predictions for 2011: eBooks Meet Self-Publishing
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0 BT BRI 2
0 BrEEIETEER o it BT S rE R
0 #5377 2 Discoverability becomes HOT

0 NARHIRGTETEAEBEEDRM - l5ME{LEEZ Big 6 publishers refuse to

abandon DRM, Continue to Mistrust Customers

Wi Smashwords founder Mark Coker




The Future of eBooks Online in 2011: Trends and Predictions for the
Publishing Industry
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o ¥ E BT TR/ MEEEEG6 Reasons 2011 Is the Perfect
Year to Write and Sell Ebooks Online

o Ebooks Outselling Hardcovers : Amazon 201058 -EE#EEH E L]
AR=Z140:100

o Ebooks Getting Their Own Bestseller List : 2010 The New York Times
LT = TS TS TS

o Exploding Sales : 2011EBIAEE TG HEEICSE 5 » 201545k
2= = ERIT

o Free to Publish : 7FAmazon HHEAZFEHEEHZHFISBN » HiGtE i

o No Need for Traditional Publishers : 5&& EEEAT H A

O You Can Make a Helluva Lot of Money Selling Ebooks

O Inkwell Editorial
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Assessing the Latest Impact of eBooks on the
Publishing Market (Aptara.com Dec. 2010)
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_____|Trade _|STM_____|Collage K12 __|B2B

yes 74% 72% 64% /8% 57%

no 25% 28% 35% 22% 43%

Not 1% 0% 1% 0% 0%
sure




Assessing the Latest Impact of eBooks on the
Publishing Market (Aptara.com Dec. 2010)
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_______|Trade |STM | Collage |K12 __|B2B

high 95% 52% 50% 46% 39%
Moderate 28% 33% 27% 39% 24%
low 9% 9% 1% 10% 24%
unsure 7% 7% 12% 4% 13%

Undefined 0% 0% 1% 0% 0%




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
A
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_______|Trade |STM | Collage |K12 __|B2B

0-25% 25% 22% 27% 36% 30%
26—50% 9% 12% 7% 18% 9%
51-75% 8% 9% 12% 4% 6%
76-100% 31% 29% 16% 19% 19%
Unsure % 4% 6% 7% 7%

Undefined 24% 25% 32% 15% 30%




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
1
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_________|Trade |STM | Collage |K-12__|B2B

0

No customer demand/requirement 6% 12% 17% 7% 22%
eReader/content format/compatibility 8% 9% 9% 9% 4%,
issues

Return on investment (ROI) concerns 8% 8% 9% 9% 2%
Distribution channel issues 6% 7% 5% 7% 4%
Concern over protecting digital rights 6% 9% 7% 7% 2%
Cost of overall eBook production 59, 5% 6% 7% 4%
Complexity of pricing models 2% 5% 4%, 9% 2%
Lack of source rights to publish in new 3% 4%, 3% 4%, 0%
formats

Perceived quality of the converted 5% 2% 2% 1% 2%
content

Undefined /8% 3%  13% 82% 61%




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
A
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__________ |Trade |STM _|Collage |K-12__|B2B _

New revenue stream 53% 50% 41% 58% 37%
Seeking a new 93% 36% 36% 45% 31%
market/audience

Customer demand 39% 39% 35% 45% 37%
Announcements by 16% 11% 14% 21% 9%
competitors

Other 6% 6% 7% 3% 11%
Unsure Oo/o 20/0 4°/o 30/0 4°/o

Undefined 19% 27% 35% 16% 33%




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
A

0 TS AR R ?

__________ |Trade |STM _|Collage |K-12__|B2B _
9%

Better than printed books 15% 14% 10% 15%
Same as printed books 6% 9% 3% 1% 4%
undefined 18% 25% 32% 13% 31%
Don't know yet 40% 34% 33% 45% 35%
Unsure 8% 10% 11% 10% 6%

Worse than printed books 13% 12% 13% 19% 9%




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
1
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62% 60% 954% 73% 57%
Mac 95% 47% 47% 57% 46%
Amazon Kindle 91% 37% 33% 45% 22%
Apple iPad 950% 35% 32% 33% 30%
Apple iPhone 91% 32% 32% 39% 30%
Sony Reader 47% 28% 29% 36% 24%
Other 43% 26% 27% 30% 31%
B&N Nook 42% 21% 23% 27% 19%
Unsure 9% 7% 11% 10% 9%

Undefined 23°/o 27°/o 35°/o 1 60/0 30°/o




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
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__________ |Trade |STM _|Collage |K-12__|B2B _

Our own eCommerce site 44% 47% 39% 46% 44%
Amazon.com 93% 38% 34% 42% 22%
Other 47% 40% 39% 43% 37%
Apple iTunes 38% 21% 12% 13% 19%
Small or independent book  19% 14% 17% 18% 15%
sellers

Unsure 6% 4% 7% 7% 2%

Undefined 23% 25% 34% 18% 31%




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
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Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
A

0 EERHIBREE R 7
__________ |Trade |STM _|Collage |K-12__|B2B _

eReader/content format/compatibility 559, 46% 47% 49% 31%
issues

Distribution channel issues 449, 40% 34% 36% 26%
Digital Rights Management (DRM) 239, 31% 35% 43% 20%
Cost of overall eBook production 25% 21% 27% 22% 22%
Quality of the converted content 26% 20% 27% 24% 22%
Cost of backlist conversion 20% 19% 22% 16% 17%
Other 5% 7% 6% 12% 2%
unsure 8% 7% 11% 7% 11%

Undefined 59 0%, 9% 7% 13%




Assessing the Latest Impact of eBooks on the

Publishing Market (Aptara.com Dec. 2010)
1

o0 Enhanced eBooks

__________ |Trade |STM _|Collage |K-12__|B2B _

Still investigating 28% 36% 29% 45% 31%
No plans at this time 15% 9% 12% 9% 13%
Planning to once EPUB 15% 11% 9% 12% 9%
standard

supports enhanced eBooks

Already producing them via  10% 7% 3% 4% 0%
iPhone apps

Planning to once eReaders 4% 9% 4% 1% 6%
become more prevalent

Unsure 6% 7% 9% 9% 7%

Undefined 22°/o 26°/o 34°/o 1 9°/o 33°/o
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The Horizon Report 2011 -- ebucause Learning initiative
(ELI) and the New Media Consortium
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The Horizon Report 2011

1
0 ZERHERE - BE RERRSERANERRPRY

7 On the near-term horizon — that is, within the next 12
months — are electronic books and mobiles

o The second adoption horizon considers technologies
expected to gain widespread usage within two to three years,
and this year’s candidates are augmented reality and game-
based learning.

o Looking to the far-term horizon, four to five years from
now for widespread adoption, are gesturebased computing
and learning analytics.
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o EIESEAAEE RNEE TS
o Open Library

o Harper Collins (PRyiE267%) and Overdrive

o Kindle Library Lending (BiOverdrive&1{E)

o Patron driven acquisition : 71 Ebook Library (EBL)A FA{J &%
FEBL » EERXEBHME T =K

o RBTHERIE TS

o BREEEREE vs. EIE RS

o EEEA TR E TS
0 EEFMEEAR R
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Welcome any Comments




